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1. Gender Data and the Gender Equality at Home Survey
2. What types of insights can private intent data provide to policy makers, 

researchers and nonprofit partners? 
3. Opportunity for social impact sector to leverage ‘marketing intelligence’ 





Survey on Gender 
Equality at Home
Insights from global, online survey about 
gender equality that helps nonprofits design 
gender-responsive programs and advocacy.

Gender Data 101+201
A free, online, self-paced course to help 
people at nonprofits gather, analyze, and use 
data using a gender equality lens.

Resources for 
nonprofits



The Survey on Gender Equality at 
Home is one the largest-ever global, 
online, and recurring surveys about 
key issues that affect gender 
equality. 

Part of Facebook Data for Good, the 
Survey’s findings are available to the 
public to fill gender data gaps.

So far, we’ve seen partners and 
nonprofits use the findings to inform 
policy research and to advocate for 
more gender-disaggregated data 
about the pandemic’s impact.

Survey on Gender 
Equality at Home

https://www.unicef.org/eap/media/8326/file/%20Using%20big%20data%20for%20insights%20into%20the%20gender%20digital%20divide%20for%20girls:%20A%20discussion%20paper%20%20%20.pdf
https://www.unicef.org/eap/media/8326/file/%20Using%20big%20data%20for%20insights%20into%20the%20gender%20digital%20divide%20for%20girls:%20A%20discussion%20paper%20%20%20.pdf
https://www.unicef.org/eap/media/8326/file/%20Using%20big%20data%20for%20insights%20into%20the%20gender%20digital%20divide%20for%20girls:%20A%20discussion%20paper%20%20%20.pdf
https://www.unicef.org/eap/media/8326/file/%20Using%20big%20data%20for%20insights%20into%20the%20gender%20digital%20divide%20for%20girls:%20A%20discussion%20paper%20%20%20.pdf


What does the 
Survey cover?

Designed with nonprofit and 
international institutions like CARE 
and the World Bank, the survey 
reveals unique insights about 
gender norms, unpaid care and 
household responsibilities, access 
and agency, and COVID-19’s 
impact.

The 2020 survey reached over 
460,000 respondents in 80+ 
languages, in most countries and 
territories around the world.



In many regions, women were more likely to report experiencing an 
increase in time spent on unpaid care and domestic work.

In North America, 53% of women experienced an increase in 
time caring for family, vs 44% men (this was the largest 
difference of all regions).

In most regions, women were more likely to report being 
concerned about having enough food to eat during the pandemic.

In Sub-Saharan Africa, over 70% of women reported food 
security concerns.

In every region, the vast majority of women and men agreed that 
both should have equal opportunities.

The highest level of agreement across women and men was in 
Latin America at 95%, while the lowest was in the MENA 
region at 79%.

What are some 
key findings from 
the 2020 survey?



Global and 
regional reports
Summary reports are available 
at the Facebook Data For Good 
website (dataforgood.fb.com).

How nonprofits 
can access the 
de-identified, 
privacy-preserving 
results

Aggregate 
datasets
Aggregate datasets from over 
100 countries are publicly 
available at the Humanitarian 
Data Exchange (humdata.org)

Interactive 
dashboard

Visit www.equalityathome.org 
to explore public data from 
over 100 countries.

Granular 
datasets

Contact gendersurvey@fb.com 
to learn more about how eligible 
nonprofits and researchers can 
access more granular findings.

Findings from 2021 will be available in October
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We use a variety of technical tools to help our partners access and 
use data for disaster response, health, connectivity, energy 
access, and economic growth. Privacy is built into all of our 
products by default; we use techniques such as aggregation and 
differential privacy to protect your privacy.

● High Resolution Population Density: Help nonprofit and 
multilateral agencies plan vaccination campaigns, respond 
to natural disasters, and evaluate rural electrification plans. 
These maps help researchers assess the ways in which 
climate change and urbanization impact where people live.

● Displacement Maps: In the weeks following a crisis event 
where has the affected Facebook user population resettled? 
How many people have been able to return home?

● Colocation Maps: Movement Range Maps inform 
researchers and public health experts about how 
populations are responding to physical distancing measures. 
They can help predict the likelihood of populations from two 
distinct regions coming into contact with one another.

● Social Connectedness Index: Measures the strength of 
connectedness between two geographic areas as 
represented by Facebook friendship ties. These connections 
can reveal important insights about economic opportunities, 
social mobility, trade and more.

● Climate Conversations: How frequently are FB users sharing 
or interacting with climate related content on Facebook?

● Relative Wealth Index - Predicts the relative standard of 
living within countries using de-identified connectivity data, 
satellite imagery and other nontraditional data sources. 
Answers questions like how is wealth/poverty distributed 
globally.

● Symptom Survey: Global survey asking participants to 
self report symptoms and actions taken in the context of 
the Covid-19 pandemic. 

● Preventative Health Survey: Global survey asking 
participants about knowledge and adoption of disease 
prevention measures.

● Future of Business Survey: Global survey of Facebook 
business page owners on their perceptions of 
current/future economic activity, challenges, and future 
strategies

● Survey on Gender Equality at Home: Global survey 
conducted in June 2020 capturing household gender 
dynamics and access to resources during the Covid-19 
pandemic

● Facebook partners with humanitarian organizations 
around the world to analyze trends in public posts on 
the Facebook platform, leveraging those insights to 
inform social mobilization campaigns around the 
world.

● This program uses the billions of posts shared publicly 
on Facebook every month that can help reveal how 
communities feel about issues like public health and 
access to healthy food. 

(Network Coverage Maps in 
Puerto Rico)

(Symptom Survey 
Dashboard - Mexico)

(Education and job related 
post rates between men 
and women in South. 
Africa)

Data For Good is available to dive deeper into these datasets
to provide onboarding assistance and technical support.

https://dataforgood.fb.com/tools/population-density-maps/
https://dataforgood.fb.com/tools/movement-range-maps/
https://dataforgood.fb.com/tools/social-connectedness-index/
https://dataforgood.fb.com/tools/relative-wealth-index/






1. Gender Data and the Gender Equality at Home Survey
2. What types of insights can private intent data provide to policy makers, 

researchers and nonprofit partners? 
3. Opportunity for social impact sector to leverage ‘marketing intelligence’







Insights for Impact 



Where can you find 
more information?

dataforgood.fb.com


